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What does it mean to create a women’s museum – 
about, by, and especially (but not exclusively) for 
women? What does it mean to launch a museum 
and present exhibitions to a global audience? The 
International Museum of Women is a «work-in-
progress», a project that is truly «making» wom-
en’s history in the present by providing a new 
woman-friendly space on the Internet.1 Visitors 
1 imow is a private, not-for-profit organization, financed 
by private donors, progressive for-profit corporations, pri-
vate foundations, and occasionally, some government grants. 
Based in the United States, we find ourselves in a situation 
can join our community at <www.imow.org>.
When the founders of the International Museum 
of Women set out on this project, their idea was to 
provide a space where they could take their daugh-
ters to learn about women’s history. At that time, 
that is somewhat unique in the world, insofar as government 
funding cannot be relied on to support cultural institutions. 
We are hopeful that imow can ultimately attract financial 
support from generous individuals and groups from every 
continent. Partnerships can easily be established, whether 
philanthropic, corporate, or action-oriented by contacting us 
through our website and annual memberships are also avail-
able. We welcome your participation and support.
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abstract. This article provides an introduction 
to the International Museum of Women 
(imow), a social change museum. It then 
considers three conceptual challenges that 
the Museum has confronted and responded 
to during the development of its concept, its 
content, and its online exhibition strategies 
—targeting an audience, the term international 
and the process of exhibiting and evaluating 
«change».
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resumen. El artículo aporta una introducción al 
International Museum of Women (imow), un 
museo de cambio social. En el artículo se ponen 
de manifiesto tres retos conceptuales a los que el 
museo se enfrentó y a los que dio respuesta durante 
el desarrollo de su concepción, su guionización 
y contenido, y las estrategias de sus exposiciones 
online, dirigiéndose a un público de ámbito 
«internacional» y el proceso de exponer y evaluar el 
«cambio».
palabras clave: exposición virtual, internacional, 
cambio global, público, comunidad.
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in the 1990s, and still today, women’s history con-
tent remains missing in conventional physical mu-
seums —in history museums, in science museums, 
and (with a few notable exceptions) in art muse-
ums. But we soon decided that we wanted some-
thing more than a «hall of fame». We wanted to 
discuss women’s issues and we wanted to involve 
our visitors in working for positive change. A new, 
visionary, innovative, unique 21st century museum 
was born, with a goal of empowering women as 
agents of positive social change. Our motto be-
came: «Exhibiting change».
In the United States of America alone, women 
have initiated a number of projects to build 
women’s museums —mostly physical museums 
of the conventional sort. Three have achieved a 
solid physical presence: The National Museum of 
Women in the Arts (an art museum in Washing-
ton, D. C.), the Women’s Museum (Dallas, Texas), 
and the National Women’s Hall of Fame (Seneca 
Falls, N. Y.). A fourth major project for a National 
Museum of Women’s History is currently seek-
ing a physical site in Washington, D. C. There are 
also many smaller historic women’s sites, some of 
which are administered by the United States Park 
Service.2 And there are private museums such as 
the Sewall-Belmont House in Washington, D. C., 
which is devoted to the history of the women’s suf-
frage movement from the perspective of the National 
Women’s Party.
With the exception of the first-mentioned Na-
tional Museum of Women in the Arts, however, 
most are focused on the history of women in the 
United States, from either a «national» or «regional» 
perspective. In other countries where women’s mu-
seums have been organized, such as Denmark, Ger-
many, France, Vietnam, and Australia, we find more 
emphasis on the contributions of women in specific 
nation-states, though some important thematic ex-
hibitions can also be found. In every case, though, 
their central concern has been to highlight the con-
tributions and voices of women within their respec-
tive local, regional, or national communities.
Our museum is breaking that mold. The Inter-
national Museum of Women, based in San Fran-
cisco, California, is like no other museum in exist-
ence. Since the late 1990s, its founding board as-
pired to look more broadly at women and women’s 
2 See Women’s History Sites & Resources, Highlighting 
Members of the National Collaborative for Women’s History 
Sites, Chicago, 2008.
issues throughout the world. Our mission state-
ment encapsulates our goals in succinct language: 
«to value the lives of women around the world».3 
To accomplish this, imow «amplifies the voices of 
women worldwide through history, the arts, and 
cultural exhibits and programs that educate, create 
dialogue, build community, and inspire action».4 
In short, we are a museum with a forward-looking 
purpose. «Exhibiting change» is our ambition and 
inspiring change is our aspiration.
imow’s initial strategy was to build a physical 
museum in San Francisco. But, due to unfore-
seen problems in developing our chosen site, in 
2005-2006 we revised our strategy and made a 
bold move to pioneer exhibitions on the Internet, 
with the deliberate intention of appealing to and 
building a worldwide audience and community. 
We still aspire to have a physical exhibition space 
in San Francisco, but our energy is now going to-
ward building our on-line presence.
In 2009, imow won a prestigious Muse award 
from the American Association of Museums for 
its innovative Internet exhibitions and global on-
line community, first encapsulated by its path-
breaking exhibition Imagining Ourselves, which 
launched in four languages (English, French, 
Spanish, and Arabic). Our second major exhibi-
tion, Women, Power, and Politics, also in four lan-
guages, opened in March 2008 and ran through 
December. Our third thematic online exhibi-
tion, Economica: Women and the Global Economy, 
launches in the fall of 2009 (these are discussed in 
further detail below).
Our exhibition and programming strategy fo-
cuses on exploring the history of women and con-
temporary gender issues. In these areas we inquire 
into the existential and cultural experience of be-
ing female, the «work» that women do, their con-
cerns, and the ways they have spoken up, acted and 
continue to act, to create a more woman-friendly 
world. We want our visitors to think about women 
as they never have before!
3 See imow’s Mission Statement, Vision, Goals, State-
ment of Principles, and Values at <www.imow.org>. See 
also Karen Offen and Elizabeth L. Colton: «The Interna-
tional Museum of Women», Museum International, no. 236, 
59: 4, Dec. 2007, pp. 19-25. Special Issue «Gender Perspec-
tives on Cultural Heritage and Museums», Paris: Unesco. 
See also Paula Goldman’s article on Imagining Ourselves, in 
the same issue.
4 Presentation to the Board of Directors by president 
Chris Yelton, December 2006.
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So what are the issues and problems that con-
front a women’s museum? There are a series of 
questions about content and audience —in addi-
tion to raising the necessary funds, primarily from 
the private sector, to support our efforts (which 
will not be discussed here). I will focus on three 
topics that have preoccupied the our thinking 
during the last ten years: 1) defining our audience 
(which implies also finding a balance between 
«education» and «entertainment»); 2) reaching 
outward through «internationalization», while si-
multaneously providing and stimulating new un-
derstandings and new knowledge through a gen-
dered approach to history and current events; and 
3) exhibiting and «evaluating change».
1. Audience
A museum, though a public institution and an ed-
ucational one at that, is not a public school. Par-
ticipation is voluntary, and in most cases visitors 
must pay to enter the site. Museums can offer a 
remarkable learning experience, but visitors can 
choose to participate or not, to return or not. In 
schools, attendance is required and teachers hand 
down extensive curriculum from above. In uni-
versity classrooms, in particular, students will be 
there for 9-15 weeks, have to read hundreds of 
pages, digest the subject material, pass examina-
tions, earn good grades, and if they succeed, they 
receive a college degree. In contrast, museum visi-
tor experiences typically last one hour and a half, 
or perhaps two hours, on one single day, and there 
is no tangible reward at the end of the day. They 
can «walk out». They might stay longer if there is 
a film, or some interactive entertainment. And of 
course, most museums find ways to entice visitors 
to linger: the museum shops, with attractive mer-
chandise such as books, toys, art objects, and, of 
course, a cafe. Museums have to get the message 
across much faster and more efficiently.
Thus questions of audience appeal become cen-
tral to any museum’s purpose and to its exhibitions 
and educational programming strategies. In a na-
tion like ours, which provides very little govern-
mental funding for museums, the very survival of 
museums, even the best privately-endowed insti-
tution, depends heavily on visitor choice. What we 
do has to «appeal» to our public —this is the mes-
sage from the audience research specialists. And 
we have to engage visitors at their current level of 
understanding, and take them forward. We cannot 
talk down to, patronize, or overwhelm our visi-
tors —who want to have learned something, and 
to feel good about themselves— and committed 
to action —when they leave. At what point in this 
process does public education such as museums 
present slip into public «entertainment»? What is 
the difference between a museum and a Disney 
theme park? What compromises must we, as mu-
seum people, make to attract our visitors? And at 
what point do we choose to, or inadvertently slip, 
over the line? 
As the International Museum of Women de-
veloped, we have engaged in interminable discus-
sions about target audiences —with respect to age, 
ethnicity, and contemporary public issues. We in-
tend to attract women and men, girls and boys 
from every imaginable background and part of 
the world. How do we appeal effectively to such a 
broad group of people? How do we define such a 
«general» audience? How can one attract a global 
audience from a physical site in San Francisco? We 
have found it much easier to attract people from 
around the world with a virtual site, one that is 
available 24 hours a day, 7 days a week, from any 
computer with an internet connection.
How radically different, how «uncanonical» 
can a museum of our type become without los-
ing its intended broad audience? We intend that 
our museum’s offerings be «out of the box», yet 
how far out of the «box» can we be? How far can 
we «push the envelope» conceptually without los-
ing some members of our potentially limitless au-
dience? All these questions continue to undergo 
careful consideration.
What sorts of themes can best bridge nations 
and cultures? How do we locate the most illus-
trative, the most representative personal stories, 
which for the most part still exist within the con-
text of national settings and narratives? What 
should be the proportional mix of history and 
current issues? Can we, dare we present interest-
ing episodes in the history of women for their own 
sakes? As recently as 1949, Simone de Beauvoir in-
sisted that women had no past of their own; today, 
a mountain of publications in women’s history 
proves this assessment dead wrong. Do our his-
torical presentations have to be strictly selective, 
illuminating only specific current global women’s 
issues? What is the best mix?
Our online exhibition themes to date address 
these sorts of questions. With Imagining Ourselves, 
we targeted younger women in their 20’s and 30s, 
and invited them to submit their thoughts, their 
Her&Mus 3.3 Desde el museo.indd   70 18/02/10   9:59
her&mus, n.º 3, 2010, pp. 68-75 71
developing the international museum of women: challenges and responses
art, both to our exhibition and to be vetted for 
an accompanying book. With Women, Power, and 
Politics (2007-2008) we selected a theme that has 
global ramifications, and appeal to all age groups, 
as does our upcoming exhibition Economica: 
Women and the Global Economy, which focuses on 
issues concerning women and their relationship to 
money worldwide.
This leads to the second, related issue, «inter-
nationalization» or, as some prefer, «globaliza-
tion» and the relationship of these terms to the 
«national». 
2. International
imow has selected «international» to characterize 
our effort. Why? Because we want to encourage 
young people, especially young women, to com-
municate with one another across borders, to join 
forces in the quest for a better world, by transcend-
ing their particular national issues or politics to 
arrive at transnational, even globally-encompass-
ing perspectives and understandings. We view this 
approach as among the most effective in an audi-
ence-driven situation. In so doing we immediately 
confront the question of perspective or «stand-
point»? Is it really possible for us as «Westerners» 
to step outside of a Western perspective? How do 
we deal effectively with the question of multiple 
perspectives, multiple points of view? We wres-
tle with these questions continually, trying to find 
the best path, one that will satisfy and welcome 
visitors outside our own country as well as those 
within it. In fact, one of our objectives is to resit-
uate the us and our us visitors within the larger, 
global world of women. For our museum, and our 
intended broad audience, this de-centering task 
comprises a critical aspect of our mission.
imow has taken several steps toward multiple 
perspectives, by forming and consulting with a 
Global Council of highly successful women from 
various parts of the world, and by calling on ex-
perts in subject matter fields to participate in an 
International Exhibition Advisory Committee. We 
also consult with global advisors who have exper-
tise in our specific thematic exhibitions; witness 
the long list of advisors for Women, Power, and 
Politics, and Economica. We have also encouraged 
active participation in our exhibitions by women 
from around the world, through Imagining Our-
selves, and in our periodic offerings Exhibiting 
You, and by joining in discussion threads on top-
ics of current interest. In our online global com-
munity, participants can post profiles, share inter-
ests, contribute to exhibitions, and communicate 
with more than 8.000 other registered participants 
in the community. And we have sought to develop 
global partnerships with organizations whose mis-
sions are aligned with ours.
This effort at internationalization, or transna-
tionalization has been particularly tricky when it 
comes to presenting women’s history. How can one 
really transcend borders, when history writing has 
been (since the beginning of written records and 
until very recently) framed with respect to rulers, 
empires, nations, borders? In short, recorded his-
tory has been extremely androcentric. Even when 
one tries to move away from a «state-centered» fo-
cus, one must contend with the dominant «society 
and culture» and the «linguistic nation». Even so-
cial and cultural historical approaches are neces-
sarily tied to geographical, political, and chrono-
logical frameworks.
Based on our recent experiences both among 
scholars and in the museum content development 
field, we are certain that only among a certain elite 
group of scholars does the received canon of na-
tional history and political thought no longer com-
mand the ‘natural authority’ it once possessed. On 
the contrary, it seems – however battered – to be 
alive and well. Our prediction is that what some 
colleagues envision as «History for the Twenty-
First Century» will not easily (barring major catas-
trophe) give up the nation (state)-centered canon. 
For example, the history of feminisms to date is de 
facto women’s political history, tied to women’s ef-
forts to emancipate themselves to the point where 
they can participate fully in the development of 
their respective nation-states. 
In considering the «transnational» and ap-
proaches to bridging the national, we quickly en-
counter post-modern and post-colonial perspec-
tives, both highly critical of most nation-states and 
particularly of those in the West. But the fact is 
that most people today are not yet of such minds. 
Indeed, if one opens any newspaper today, in any 
part of the world, it is easy to see that coverage is 
«national», but also that various «nations» are still 
struggling to achieve state sovereignty: just look 
at Palestine, at the Kurdish peoples, at the many 
former colonies who have just barely succeeded 
in achieving independent nationhood, however 
fragile and at such great cost (namely, through 
armed combat). And there are many others who 
have recently done so: Israel, for example, or more 
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recently Ukraine, or Georgia. Some are just now 
«inventing» their national «identity», their tradi-
tion, their history —looking for (or reviving) a 
glorious— or at least somewhat honorable past 
of their own. There are many nation-states that are 
less than 100, or even 50 years old. The United Na-
tions Organization comprises nearly 200 national 
members, many with populations smaller than 
that of the state of California (38 M). The situation 
looks different, no doubt, from the perspective of 
historians in smaller post-colonial European states 
who are members of the eu, where indeed national 
boundaries have become «porous and contested» 
and where Europe itself is threatened with de-
centering. But this is not normative for much of 
the world. What is really required is not to «add 
and stir» women in, but to rethink how history 
should be written by placing gender at the center. 
The effort to contest the politics of knowledge is 
well underway in the universities, but the general 
public has yet to absorb its messages. The Interna-
tional Museum of Women intends to play its part 
in encouraging this new perspective.
During the past thirty-five years scholars in 
many countries have attempted, first to fully in-
corporate women into the national narrative, and 
second, to «gender» the story —that is, to look 
at every issue concerning the nation with an eye 
to the interplay of masculine and feminine el-
ements.5 How, for example, is nation-building 
«gendered»? What roles are assigned to men and 
to women in that process? How are values assigned 
to what women and men do during that process? 
Who gets to be a citizen? Who has access to ed-
ucation, knowledge, and time to think? To earn 
and handle money and property? To raise the chil-
dren? To manage households? And who decides? 
Historically speaking, it is only in the nineteenth 
and twentieth centuries that a significant number 
of women around the world, thanks to increas-
ing literacy and education, and the development 
of civil societies, have begun to complain in pub-
lic and make demands on a sustained basis.6 New 
scholarly histories of the relatively new phenom-
enon of international women’s organizations still 
5 See, for example, Ida Blom, Karen Hagemann & Cath-
erine Hall (eds.): Gendered Nations: Nationalisms and Gender 
Order in the Long Nineteenth Century, Oxford: Berg, 2000.
6 See Karen Offen (ed.): Globalizing Feminisms, 1789-
1945, London: Routledge, 2010, in press, and Bonnie G. 
Smith (ed.): Globalizing Feminisms after 1945, London: 
Routledge, 2000.
tend to focus on participants from one country or 
another, even when they explore common themes. 
To be international, or to develop a gendered com-
parative perspective, means to situate nations and 
their inhabitants in a still broader framework, and 
it also calls out for multi-linguality. imow has tried 
to address this last aspect by presenting its exhibi-
tions in multiple languages —currently limited to 
English, French, Spanish, and Arabic but with the 
hope of including other major languages (fund-
ing permitting).
By aspiring to a global perspective, through en-
couraging international contacts and debates in a 
woman-centered virtual space, imow offers an al-
ternative way of seeing things that for a very long 
time have been seen through a masculine perspec-
tive that remained unnamed. In contrast, what we 
intend is to «value women» by giving authority to 
women’s perspectives, in all their diversity and by 
doing so, to expand our visitors’ understanding of 
how gender issues lie at the core of human knowl-
edge, just as they lie at the core of the human ex-
perience. Making central issues visible and pos-
ing questions is not the same thing as construct-
ing an arbitrary canon of knowledge that everyone 
must follow. The ultimate goal is to enhance peo-
ples’ understanding of themselves and the soci-
eties they live in, to encourage and expand their 
inquiries and knowledge of people in other parts 
of the world, and hopefully to impel them to join 
in making the world a better place especially for 
women —by insisting on negotiation over force 
and violence, by calling for a more peaceful future. 
Our platform is progressive; it rests on the Beijing 
platform —and, as we have mentioned above, we 
intend to promote partnership between women 
and men. 
A new, visionary, innovative, unique 21st cen-
tury museum is born, with a goal of empowering 
women as agents of positive social change. 
3. Exhibiting and Evaluating Change
The International Museum of Women has adopted 
the following theory of change:
Through global partnerships, programming 
and dialogue, the International Museum of Women 
connects people and inspires them to action - pro-
moting awareness of global women’s issues and 
contributing to changing values and attitudes to-
ward women, resulting in a world free from gender 
discrimination and inequality.
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In March 2006, on International Women’s Day, 
imow launched Imagining Ourselves: Global Voices 
from a New Generation of Women, a virtual exhi-
bition founded and directed by a young woman, 
Paula Goldman, devoted to young women in their 
twenties and thirties and accessible in four lan-
guages. Through an interactive online exhibition, 
a series of global gatherings, and a new book (a 
full-color anthology) Imagining Ourselves became 
a platform for women to create positive change in 
their lives, communities, and the world. The vir-
tual exhibition includes over 800 inspiring sto-
ries in the form of art, videos, photography, po-
ems and essays. Eight global partner organizations 
provided opportunities for taking action. The web 
site was so successful (in less than a year Imagin-
ing Ourselves attracted some 16 million hits, and 
approximately one million on-line visitors from 
nearly 200 countries). What was begun as a four-
month project lasted nearly two years and con-
tinues to exist as an online archive that attracts a 
broad audience. 
After a year of Imagining Ourselves an inde-
pendent evaluation revealed that over half our 
visitors had come from outside the United States, 
and these astonishing results of impact: of those 
visitors surveyed, 82 % reported that they had ex-
perienced three or more personal changes (i.e. feel 
differently about themselves, more aware of wom-
en’s issues, feel that they are not alone), and 69 % 
reported that they had already taken three or more 
actions (i.e. telling others, discussing issues, get-
ting involved). «The exhibit has transcended the 
differences and made cross-cultural understand-
ing a possibility for this audience of younger and 
older viewers», concluded evaluator Dr. Deborah 
Puntenney. The International Museum of Women 
had exceeded even its own expectations of creating 
powerful social change.
imow had used the Internet to create not only a 
new kind of social change museum, but also a new 
kind of space for women. Through the power of the 
Internet we were able to connect women in ways 
not possible before, reaching around the world to 
bring them together. The Internet allowed us greater 
level of communication, breaking down barriers. It 
created a democratic space, where everyone had a 
voice and everyone’s voice is equal. It was a free and 
open space for meaningful dialogue. This had rarely 
been true for women before. 
The Imagining Ourselves exhibition had used 
exclusively user-generated content, working with 
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an editorial team, but not a curator. Our contrib-
utors were our experts. For our next on-line ex-
hibition, Women, Power and Politics (for short, 
wpp), we wanted to add our own museum-gen-
erated content, using historic stories and time-
lines, interviews and podcasts, and on-going blogs 
and dialogues to enrich the learning experience as 
well as the conversations. Our new curator Masum 
Momaya developed the content for a rich, multi-
media, multi-layered visitor experience. The com-
bination of museum- and user-generated material, 
didactic and interactive experiences, individual and 
collective activities, was very powerful. In addition, 
we created a social networking community to facil-
itate more connections and dialogue. Here, again, 
was another bold new step for our museum.
imow intended Women, Power and Politics to 
address women’s disproportionately low level of 
participation in decision-making and political of-
fice on a global level. Issues to be explored (from 
a historical and contemporary perspective) in-
cluded questions about women’s relationship to 
power and authority, how women wield power 
when they do not have authority, and barriers to 
women entering political office.
Women, Power and Politics opened on Inter-
national Women’s Day, 2008. Through essays, in-
terviews, movie clips, music, podcasts, as well as 
artwork, photography, political cartoons, post-
ers and more, the exhibition connected visitors to 
more than 200 stories of women from more than 
75 countries who are claiming and exercising their 
power to transform their communities and the 
world. It featured a «tool kit» for how to get in-
volved and make a difference as well as 145 oppor-
tunities to «take action». Nearly 8,000 registrants 
created our on-line community and contributed 
to the content and the conversations about global 
gender equity which thrived in the online Forum. 
The impact of wpp, again measured by Dr. Debo-
rah Puntenney, was significant, and similar to the 
impact of the entire 2 years of Imagining Ourselves. 
63 % had told a friend or colleague about the exhi-
bition, and 51 % reported that they were motivated 
to be involved in women’s issues as a result of see-
ing the exhibition.
While statistics and metrics are helpful to as-
sess the impact of the exhibitions of the Interna-
tional Museum of Women, nothing can speak to 
the power of imow like the voices of our own visi-
tors. The following comments are just a few of the 
many we received during the evaluation process 
of both Imagining Ourselves and Women, Power 
and Politics.
«It is very important that we have a chance to 
get to know each other not from the mass media, 
tv and radio, but from our personal stories» [a 
young woman in India].
«I learned to be more tolerant of things I don’t 
understand» [a 49 year old female, Australia].
«The museum may not know that people find 
this website very important. For me in Ethiopia, it 
is important» [Rachel Giacchero, Ethiopia].
«I could feel myself inspired every time I revis-
ited the exhibit. I felt empowered – not alone or 
abandoned» [Zena el-Khalil, Lebanon].
«Feeling the unity on the online exhibition and 
getting support from incredible, diverse women 
around the world reminded us to preach peace. 
Less than a year after we held our Imagining Our-
selves art exhibit, a big conference focusing on 
women’s rights was held at the same venue! It was 
clear where the inspiration came from» [excerpt 
from «Giving Hope», Zena el-Khalil, Lebanon].
«I appreciate being able to explore questions 
related to gender equity in an interactive form to 
my daughters… The exhibit opens a line of com-
munication between me and my daughter… It is 
easier to begin the conversation with the web site 
because she can see the power and the politics and 
art and how women can express themselves» [Ana 
Cordova, usa].
«Through Imagining Ourselves I’ve learned 
that when you start doing important things, im-
portant things start happening to you. Not only 
has my life changed, the lives of many young 
women in Harare have been positively affected. 
Because of Imagining Ourselves, I discovered 
that I could be a leader and a role model to other 
young women. I didn’t realize that I could teach 
others until other young women showed that 
they trusted and believed in me. Now I want to 
know more about the world in order to better 
assist young women that seek my guidance» [Ex-
cerpt from «Becoming Leaders», Rutendo Mud-
zamiri, Zimbabwe].
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«Since I told her about it, there is a documenta-
rian in the college who is using the exhibition very 
often. This is the centenary year of women’s move-
ment, so the focus on women, power and politics 
is good. We are the biggest university in India and 
a university diary will use some of the information 
from the exhibition in the booklet that is given to 
70 thousand students at the beginning of the year» 
[Vibhuti Patel, India]. 
«I really like the fact that this is about issues and 
solutions. Coming from a peace background, I re-
ally like that it is propagating peace… I like that the 
museum and the people visiting talk about solutions, 
possibilities, what is actually happening in different 
places in the world» [Mousumi De, India].
And, finally, from our evaluator, Deborah 
Puntenney, Ph.D.:
Many visitors to the International Museum of 
Women do report feeling sufficiently freed from 
a variety of social and cultural constraints to use 
their voices, sometimes for the first time. Visitors 
use the site as a safe place in which to explore iden-
tity through the curated and user-contributed con-
tent, as well as the conversations happening there. 
The International Museum of Women has … de-
veloped an exhibit that functions in part as a tra-
ditional art museum, and in part as an engine for 
social change through the content, the opportuni-
ties it offers for building understanding across cul-
tures and geographies, and by becoming a gather-
ing place for a community of visitors committed to 
a vision of global gender equity.
The museum has positioned itself not only as 
a destination for like-minded individuals but as a 
leader in global transformation.7 
7 wpp Report, Deborah Puntenney, March 2009, p. 40.
On 17 October 2009, the International Mu-
seum of Women will launch its third global on-
line exhibition, Economica: Women and the Glo-
bal Economy. On the one hand, women make up 
roughly 70 % of the world’s poor. On the other 
hand, women form a steadily growing percent-
age of the world’s entrepreneurs, business leaders, 
consumers and philanthropists. The new exhibi-
tion will address how the globalized economy and 
current financial crisis are affecting women’s lives, 
and add the voices and experiences of women to 
the conversation.
New York Times columnist Nicholas Kristof, 
the speaker at our October 2009 imow event in 
San Francisco, says that «in this century the par-
amount moral challenge will be the struggle for 
gender equality in the developing world».8 Experts 
from the World Bank, the United Nations and 
grass roots organizations across the globe all agree 
that the key to resolving most of today’s sociopo-
litical issues is via the empowerment of women. 
The International Museum of Women is a leader 
in raising women’s voices and providing the inspi-
ration and tools for change.
8 Nicholas D. Kristof and Sheryl WuDunn: Half the Sky, 
Turning Oppression into Opportunity for Women Worldwide, 
New York: Alfred A. Knopf, 2009.
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